


Nothing to see here
A Tourism Partnership

Throughout late 2019 and into 2020, Chatterbox Marketing worked collaboratively
with the Mitchell, Murrindindi and Strathbogie Shire Councils to produce a bold
promotional tourism campaign and generate new visual assets for each Council to
use beyond the campaign.

The campaign was built around a cheeky tagline - “Nothing To See Here".

There no giant giant pineapples, coastal views or cute penguins in and around the
towns of Nagambie, Seymour, Tooborac, Marysville, Euroa and Yea.

There's just down to earth hospitality, epic scenery, untouched wilderness,
boutique wineries, breweries, plenty of history, a few crystal - clear lakes and some
quiet fishing spots.

Just an hour from Melbourne, a collection of hero locations from the three Shire
areas were curated to show there truly WAS something to see.

Outputs:

Campaign and tagline creative

Design and development of micro website:
https://www.nothingtoseehere.com.au/

— Photography (Over 60 x new high quality images provided to each LGA (180
Z total))
Videography (2 x Short and 2 x Longer edits per LGA, plus one overarching
l ,J "’? f:: J: t f: : *: ; I: [ :' | :' ; :'l :'l ::'l :'1 1“ \ . ;z:zflall/lggdia suggested posts and scheduling
e S (e et ot ey ol i WS Tl

§ + Media Liaison
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Big Breakout
Business Events Victoria

Business Events Victoria (BEV) is the convention bureau partner for regional
Victoria. Formed in 1996, the BEV team provides event organisers with unbiased,
free expert advice to help them find the perfect destination for their business
sl event, meeting or conference and supporting activities.

The Riccanimmy (Bamamgl, Dunkekd

During 2020, the Business Events Victoria (BEV) team travelled the length and
breadth of Victoria shooting a series of five amazing video and still photography
packages that showcase the best of regional Victoria's business events offerings.

Under a campaign tagline of The Big Breakout, Chatterbox Marketing was then
charged with getting these stories to their target audiences across Melbourne,
regional Victoria and Sydney in a compelling and coherent package.

And showcase it we did!

Outputs:

ROLLING HILLS,
ESCARPMENTS & WILDLIEE & TIMELESS RIVER THE WILD MOUNTAIN

WELLNESS COUNTEX SOUHERNOGERN;  ADYEAIDRE SWINE + Design and development of micro website:

https://www.thebigbreakout.com.au/
Social Media posts and scheduling
Media Liaison

Paid advertising across Google Display, Trade media websites, search and
social media

eDM newsletter series - before, during and after campaign launch

Competition promotion and management

Introduction of online ‘Book an appointment’ functionality

The Big Breakout campaign was developed with the support of Business Events
Australia and Victoria State Government.

CHATTERBOX MARKETING DESIGN PORTFOLIO BUSINESS EVENTS VICTORIA - CAMPAIGN
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Phillip Island Nature Parks
Visitor Centre Opening

Chatterbox Marketing stepped up a gear in 2019 to support the opening of the
new Penguin Parade Visitor Centre in July.

Services included:
Event Management for the Gala Opening event.
Arranged, briefed and supported Master of Ceremonies, Craig Reucassel.
Designed, printed and posted invitations to guests.

Managed all aspects of the event, including audio visual, lighting, catering,
styling, security, and even coach transport to and from Melbourne.

Hosted media before, during the after the Gala event.
Media Coverage
204 items on television and radio stations (broadcast).
206 items in print and online publications.
Key news items included:
TV, radio, online:
ABC - national coverage across ABC television, radio and online publications.
TV:
Nine News - Syndicated across Australia.

WIN TV News - Syndicated across Australia.
Channel 10 News - Syndicated in Darwin and Brisbane.

Radio:
Interviews on 3AW, Fox, Triple M.

Print;

Herald Sun news article - syndicated in Geelong Advertiser, Brisbane's Courier
Mail, Gold Coast Bulletin, Cairns Post, Northern Territory News.

News.com.au - online video featuring time lapse footage and interior images of
Visitor Centre.

Magazines:
RACV RoyalAuto, Time Out Magazine, Australian Traveller, Tiger Air In-Flight
Magazine.

Digital and Niche Outlets:

New Daily, Concrete Playground, Broadsheet, Solar Power News, Renewable
Snaps, Australian Senior, Architecture AU, Australian Leisure Management,
Outback Magazine.

Bloggers:
Out & About with Kids, Holiday with Kids, Travel Play Live, We Are Explorers.

PORTFOLIO PHILLIP ISLAND NATURE PARKS



Puffing Billy

Chatterbox Marketing has been engaged to provide ongoing Public Relations
services for Puffing Billy Railway since July 2013.

Outputs:
Media Releases and media liaison

Social Media Influencer Hosting

Outcomes:

Supported the achievement of record passenger numbers between 2013 and
2018 through the generation of over $4M worth of media coverage each year.

Hosted a successful Instameet weekend with relevant influencers which
generated 5,000+ likes and 40,000+ impressions.

Manage the media for the Great Train Race event each year, including
attendance by ABC TV News, Channel Nine News, Channel 10 News and
Channel 7, as well as radio interviews with 3AW and 774 pre-race.

CHATTERBOX MARKETING DESIGN PORTFOLIO - PUFFING BILLY



-~ cultura

Cultara.
New name,

s cultura

Presented by Chatterbox Markefing

Cultura emerged as the vibrant new organisation from
the merger of Diversitat and Multicultural Aged Care
Services (MACS).

By joining forces, we combine over 70 years of
knowledge and experience.

WE ARE CULTURA.

We have an ambitious intent to connect, inspire and
embrace culturally diverse individuals throughout their
life journey. We provide a support network and a unified

Our birthd ishis to st th lobal fionsl voice for multicultural communities in Greater Geelong
ur oir ay wish IS To strengrnen our giol connections!
We still offer the same quality services in settlement

Already representing over 80 different nationalities and as el services, youth and community programs, arts programs
Geelong's leading multicultural organisation, we want to stand and cultural events, community services and aged care.
true to our ambitious intent to connect, inspire and embrace

; oy cultura.org.au
culturally diverse individuals. 9

ph: 03 4210 0000

We want to send two lucky winners fo any corner of the world to

celebrate our Ist birthday milestone and be true fo our vision to ENTER N ow

connect cultures from across the globe!

We are giving away 2 x return airfares to a country of your
choice! Any international destination!

To enter, simply tell us in 25 words or less why you deserve to N ltu
make global connections! Cu ra

aw
CUltuI'a an CONNECT.INSPIRE. EMBRACE.

cultura
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S X ACTIVE WORKSHOPS
TO REDISCOVER YOUR PASSION
IN OCTOBER/NOVEMBER

WORKSHOPS:

3 Oct

11 Oct

Yoga chair based program
with Fiona

Add some colour and
movement to your day and learn
Bollywood dancing with Mario

Watson introduces you to the art
of Taichi

Shake your hips with Mariela and
her Zumba dance.

Music to make you feel good with
Lucy and her accordion.

Don't let age get in the way.
Discover a new talent or revisit
past passions.

Dance, bend, stretch, move and
find out what makes you tick!

All sessions are access friendly and
suited to all levels and abilities.

Join us at the

Cultura Healthy Living Centre
25-41 Arunga Ave, Norlane.
1.30-2.30pm

Bookings essential
—'-‘
e

GEELONG

This event is supported by the City of Greater Geelong
through its Community Investment and Support Fund.

- cultura

new name new brand skills for the future

CHC30121
Certificate lll in

CHC33021
Certificate lll in

Individual Support
(Ageing and Disability)

CHCA43121
Certificate IV in

HLT43021
Certificate IV in

CHCS0121
Diploma of

Early Childhood
Education and Care

CHCSI1015
Diploma of

<> Cl_lltura traimmg

CHC52021
Diploma of

2w cultura
trammg

TOID 45814

CHATTERBOX MARKETING DESIGN PORTFOLIO CULTURA - BRANDING & ADVERTISING



BUSINESS
EVENTS
VICTORIA

/,.., X

ML

L\
-\

BUSINESS
EVENTS
VICTORIA

pEET IV 2EGINALVICTOR,

CHATTERBOX MARKETING DESIGN PORTFOLIO BUSINESS EVENTS VICTORIA

TABLE OF
CONTENTS

4

BUSINESS EVENTS VICTORIA BOARD MEMBERS
ADMINISTRATOR/ SECRETARY
STRATEGIC PARTNERS

CHAIRPERSON REPORT

EXECUTIVE OFFICER REPORT

FINANCIAL REPORT

Business Events Victoria

ABN: 47 881187 545

Suite 207A, Level 2, 360 Elizabeth St, Melbourne, 3000
03 7035 5721

info@businesseventsvictoria.com
businesseventsvictoria.com

While the start of the financial year proved
challenging with the ongoing lock downs, as
spring and summer rolled around, we were
pleased to be able to get back to what we do
best,

BEV continued to deliver a suite of activities
and carefully planned promotions to capture
the returning demand of business events. This
included a return to some of our most popular
activities including our Famil Pragram and the
Regional Victoria Showcase. In addition we
were pleased to be able to redevelop the BEV
brand and website to ensure that BEV as an
organisation continued to be at the forefront of
business events nationally.

ANEW BRAND FOR BEV

The BEV Board made the strategic decision to
update our long-term BEV logo and roll out a
new suite of marketing and industry collateral.
The new brand had to speak to the new 'us'.
BEV has evolved and changed so much as an
organisation that it was felt that the brand
needed to speak to this, break the mould and
come along for the ride. It needed to be more
progressive, real, inspiring and trustworthy.

The BEV brand refresh features a strong, clean,
crisp, modern typeface. This is easily legible,
aesthetically strong and incredibly versatile in
its ease of application across all mediums. The
typeface, when paired with the stylised map of
Victoria, forms a bold, strong, progressive brand.
The addition of the bright, vibrant colour palette
allows for a modern feel and is a reference to
the rivers, lakes and coastal regions of Victoria.

6 Business Events Victoria Annual Report 2022

EXECUTIVE OFFICER
REPORT

CHRIS PORTER

BUSINESS EVENTS AUSTRALIA
DOMESTIC BOOST PROGRAHM -
NEW WEBSITE AND
THE BIG BREAKOUT

BEV were successful in securing funding from
the second round of funding from the Domestic
Boost Program with funding utilised to refresh
the BEV website and align to the new brand.
The new website showcases regional Victoria in
a fresh new light and aims to encourage event
organisers to think outside the box when it
comes to planning their next conference, event
or retreat.

We did a great deal of work behind the scenes
listening to what our members and clients
wanted and analysing core trends in the events
arena to ensure we created a bold new website
and a refreshed brand that serves a purpose.

Now with an improved search functionality
and a more intuitive framewaork, we can match
event organisers with the right venue or
experience at the click of a button, providing a
more tailored user experience.

After a few stops and starts BEV were also
pleased to be able to officially launch the

Big Breakout Campaign in September 2021
(https://www.thebigbreakout.com.au/). This
included o targeted promaotion campaign across
September, October and November promoting
each video. The campaign featured over forty
venues and destination partners from across
the state and provided BEV the opportunity to
showcase regional Victoria in a new light.

ANNUAL REPORT



< @ businesseventsvictoria.com

& 0 % O &8 (
BUSINESS

EVENTS “} Find A Venue Explore Regional Victoria Latest News E

VICTORIA ~ ~/

START YOUR VENUE SEARCH

Meeting Capacity
Select Venue Type... Select Region...

10+ 25+ 50+ 100+ 250+ 500+

Advanced Search

HOTELS & RESORTS

HOTELS & RESORTS

RACV Cape Schanck Resort The Capital Theatre

Great Ocean Road Resort
Mornington Peninsula

Great Ocean Road

Goldfields - Ballarat & Bendigo

CONTACT THE BEV 1

CHATTERBOX MARKETING DESIGN

PORTFOLIO BUSINESS EVENTS VICTORIA - WEBSITE



SWIPE RIGHT FOR
A COUPLES HOLIDAY

Follow @AngleseaAdventure
on Facebook & Instagram

//AVZ 4

//MA’

ot F aﬁfﬁ > B
% 4,1/6'[5554 == Follow @AngleseaAdventure

on Facebook & Instagram

SWIPE RIGHT FOR A
LEISURELY BEACH WALK

CHATTERBOX MARKETING DESIGN PORTFOLIO BUSINESS ANGLESEA - SPRING FLING CAMPAIGN



A NATURE-BASED g vy g s row
W| WEEKEND ESCAPE AN e

birar forever

Major prizes include weekend stays
" at Boroka Downs and Boogoolum.

ENTER NOW | el —— s .

Wl A NATURE-BASED
_ WEEKEND ESCAPE
A NATURE-BASED

WEEkenD ESCAPE [l sl A PRIE] o

for 2 x nights at ‘.
g [

. . : : NS Boroka Dow ,
Maijor prizes include S e s Gap

weekend stays at TR ot SOROKAA-DOMNS

experience the magic

BorOku Downs To celebrate the 50th anniversary of

TRUST FOR NATURE, we are giving you
a nd B°°g°°|um. the chance to win a weekend getaway! PRIZE 2

Trust for Nature is a charity that 2 night stay for
protects nature on private land forever up to 12 people
with conservation covenants. Let's at Boogoolum,
celebrate the heroes — the more than Mornington
1,500 Victorians who have voluntarily Peninsula
protected their properties, including
Boroka Downs and Boogoolum. And

[ let's celebrate the more than 110,000

- s = ha Trust for Nature has protected

BOROKA.~-DOWNS across Victorial

. . m ] TRUST FOR
\dl "8 NATURE

AT TRUSTFORNATURE.ORG.AU/WEEKENDESCAPE

CHATTERBOX MARKETING DESIGN PORTFOLIO TRUST FOR NATURE - COMPETITION COLLATERAL
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AN _ADRIA
Guns & Roses Anglesea Paddle Boats

The Anglesea Way:

A friendly nod

A silent handshake

A cheeky grin,

A wave

The Anglesea Way

Must be all the sea air,

It keeps us real

We’ve got each other’s back.

So go on; shop local, eat local, spend local

...the Anglesea Way. #TheAngleseaWay

CHATTERBOX MARKETING DESIGN PORTFOLIO ANGLESEA - SHOP LOCAL CAMPAIGN
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HAY stivio
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ADVISORY

CHATTERBOX MARKETING DESIGN PORTFOLIO MKA ADVISORY - LOGO DESIGN / BRANDING



ALGCOCGRKS

SINCE 1853

CHATTERBOX MARKETING DESIGN PORTFOLIO - LOGO DESIGN / BRANDING



teg BLOSSE

BY TAMIKA SCOTT

CHATTERBOX MARKETING DESIGN PORTFOLIO HEY BLOSSOM - LOGO DESIGN / BRANDING
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PROPERTY MANAG

CHATTERBOX MARKETING DESIGN

PORTFOLIO WESTEDGE PROPERTY MANAGEMENT -

ENT

f‘?

LOGO DESIGN / BRANDING



CHATTERBOX MARKETING DESIGN PORTFOLIO 1834 HOTELS - LOGO DESIGN / BRANDING



CHATTERBOX MARKETING DESIGN PORTFOLIO THE TRAVEL WRITERS - LOGO DESIGN / BRANDING



LOGO DESIGN / BRANDING

LUXURY TOURS

PORTFOLIO GREAT OCEAN ROAD PRIVATE

CHATTERBOX MARKETING DESIGN



CHATTERBOX MARKETING DESIGN

PORTFOLIO PARRY BEACH BREAKS

‘Wishing you a Merry Christmas and a Happy
New Year from Parry Beach Breaks,

From our family to yours! We look forward to
your next break,

/ N e
Flngie, [jarven+, el x

www.parrybeachbreaks.com.au | stay@parrybeachbreaks.com.au | (08) 98481810

LOGO DESIGN / BRANDING



Ba séla

UATICS

At Mentone Grammar

CHATTERBOX MARKETING DESIGN PORTFOLIO BAYSIDE AQUATICS - LOGO DESIGN / BRANDING / ADVERTISING



S L ) ~) A ANGLESEA
£ 1 v M . FITNESS
| CENTRE

COME AND TRY FOR FREE!
[ —

No Joining Fee

24 Hour Access to Gym and Pool

3, 6 and 12 month memberships available
12 Month Membership from $10 per week

Weekly, Fortnightly and Monthly Direct

Debits Available

* Dual 60 Minute Massage in Choose three of the 30 Minute Massage

Private Suite following 30 minute Pool Only Memberships Available

Exfoliation Treatment

P treatments: New pool rail installed to assist in
Geisha Tub for Two Wine and a fruit and ke

cheese platter

+ Sparkling Wine and * Massage getting in and out of pool

Strawberries dipped in * Body Exfoliation

Chocolate » Manicure/Pedicure JOIN BEFORE AUGUST 31STTO GO IN
THE DRAW TO WIN A 1-HOUR
MASSAGE FROM LUX SPA.
E—

Located at Great Ocean Road Resort,

105 Great Ocean Road, Anglesea.
PHONE: 5263 3363

p: 03 5263 3363 i

e.luxspa@greatoceanroadresort.com.au

CHATTERBOX MARKETING DESIGN PORTFOLIO GREAT OCEAN ROAD RESORT - ADVERTISING



At MACS guiticultural Aged Care Geelong) we want all our residents to
flourish - in wellbeing, in health and in life. Transitioning to aged care is a

big decision. Our philosophy at MACS is that aged care is less about letting
g0, and more about giving some control and independence back.

Bella Chara supported residential living is a perfect example of this
philosophy.

Bella Chara offers an independent lifestyle with the security of knowing
someone is there to help, if needed. Built in 2009, Bella Chara's apartment-
style accommodation has been architecturally designed with residents’
needs in mind. Every apartment has its own front door, spacious rooms, an
ensuite, and either a verandah or patio, giving residents their own private
space, Car spaces are also available for residents who still drive their own
cars.

Just beyond this is a huge range of community spaces and activities to
provide everything needed for a fulfilling life. Bella Chara has an inviting
community dining area, lounge, library, bar and activities space, all featuring
high quality furnishings and decor. Satellite TV and broadband internet are
also provided. Residents can enjoy the landscaped gardens, freshly-cooked
meals and have their laundry serviced without labouring over these tasks
themselves — giving them more time to enjoy the MACS lifestyle!

MACS' beautiful outdoor Piazza is lined with shops, and feels just like the
local shopping strips of days gone by. Have a browse through the boutique,
get your hair done at the hairdressers, enjoy a cuppa and bite to eat at

the bakery and café, post your letters at the post office, visit the multi-faith
Chapel or take a stroll through the landscaped reflective garden.

Socialising and making new friends has never been easier, with MACS
offering lifestyle activities such as art classes, gold class movie sessions
in the chapel, in-house concerts, craft sessions, exercise programs, trio
bike outings, a men’s group and much more. There are also plenty of
opportunities to get out and about on one of the many excursions and
outings that take place each week.

For added assurance, 24 hour support staff, from personal carers to
registered nurses, and security and nurse call buzzers are located
throughout the North Geelong Precinct.

Bella Chara provides the privacy and support to live an independent
lifestyle, and the safety of being part of a community. Whether you're a
couple, single, male or female, or from any cultural background including
Australian, Bella Chara can offer you the freedom of choice, security,
privacy, friendship and professional support to help you confidently live
your independent lifestyle.

CHATTERBOX MARKETING DESIGN PORTFOLIO MACS AGED CARE - ADVERTISING FEATURE



©n a Thursday night in October 2016 our
wxtendod community gathered to calebra
Jordan Mavros DAM, our retiring Board Director
and key driver in the conception, birth and
rowth of MACS over many years. By evening's
nd, Jordan would be MACS's first Life Governor,
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Two key drivers of MACS® residential care are
Luba (Director of Care) and Shari (Clinical Care
Manager). Recently, Luba and Sharl got together
to chat about MACS' team approach to delivering
care,
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We chatted with team leaders from MACS' four
residential houses about working with families,
caring for residents, diversity and special
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A DAY iN THE
UF€ oF MACS

ENJOY YOUR JOURNEY...

ANNUAL REPORT 2017/18 macs

AU i THle e« \AM - TIME FeR BREAKFAST

Follow uS iN ADF
WD THle MORNING NENS

CHAIR'S MESSAGE

OUR VISION CONTENTS

This year marks the 16th year that | have been involved with
this wonderful organisation, MACS. | can honestly say that o
I well and truly feel like part of the family! | am so proud

of the culture that exists at MACS, which every one of the
Directors, staff members, volunteers, residents, Home Care
Consumers, family and friends contributes to. It really is like
a second home to so many. You can definitely say here at
MACS that we have smiles in all languages!

Gael Perry
e e - eeno . Sirect Chair

Page 3 Page 4

CHATTERBOX MARKETING DESIGN

ADAY iN Tide
ul»i ofF MACS
<
B
CONTENTS
MACS ANNUAL REPORT
Frank Costa AM Page 3
A Message from the Chair and CEO Page 4
Stan’s Shed Page 6
MACS Walking Track Page 7
25 Years and Going Strong Page 8
Our Values Page 10
Aged Care Quality Standards Page 12
Volunteering Page 14
Residential Page 15
Bella Chara Page 16
Home Services Page 17
Donors Page 18
Financials Page 19

FRANK COSTA AM

PATRON

When | was approached in the early 1990s
to spearhead the public appeal to raise
funds for a multicultural aged care facility in
Geelong, | knew it would be an invaluable
experience and of great importance to our
ageing community. | could see the need

for a diverse facility that met individual
cultural and linguistic needs. My cultural
background is Italian and | know that one
size does not fit all when it comes to human
preferences. We are all unique and have
our own way in life. That's why MACS is
something truly special.

During the early 90s, | was involved with a lot
of social causes and | was also fortunate to be
in a position where | could use my business
and political connections to really make a
difference with this campaign. | came on
board in 1993 as the Chairman of the Appeal
Committee and we got to work.

We strived to create a place that people from
all walks of life could call home as they aged,
while remaining sensitive to each person’s
specific cultural needs, whether they be
language or cultural norms. We worked hard,

raised crucial funds, designed a new era of
aged care in our region and created something
extremely special. What once began as a 40-
bed multicultural hostel is now a blossoming
culturally diverse aged care service that has
serviced and supported thousands of Geelong
families. At MACS there is a sense of belonging
and care that goes above and beyond what we
ever imagined in those pioneering years. I'm
thrilled to see how much MACS has grown and
how many lives its services have touched.

| have been involved with MACS from before its
inception, not only through fundraising but also
strategic program development and planning. It
was an honour to be asked to be MACS Patron
in 2003 and a pleasure to watch this not-for-
profit organisation flourish over the last 25 years.
MACS is a wonderful facility, overseen by skilled
and dedicated Directors, run by A-class staff and
exceptional volunteers and | feel privileged to be
a part of the family.

Frank Costa AM
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A MESSAGE FROM

CHAIR GAEL PERRY
AND THE CEO JOY
LEGGO

What an adventure this past year at MACS
has been! We've celebrated the highs and
navigated the lows with agility and grace.
As we reflect on how far we've come as
an organisation, it makes us truly proud of
where we are today.

MACS has blossomed over the past 25-years.
We celebrated our milestones at this year's
Silver Jubilee, which you can read more about
on pages 8 and 9.

As Chair of the Board and CEO it is important
to have a close working relationship. Directors
of MACS are responsible for Corporate
Governance which is a framework of rules,
relationships, systems, practices and processes
within which and by which the governing
body’s authority is exercised. However, it is
the CEO’s responsibility to ensure results in
organisational performance, including the
delivery of safe and quality care services.

We continue to strive to provide the best

care we can and have established five sub-
committees of the Board to oversee the

areas of Governance; Finance; Elder Rights;
Quality, Risk And Compliance; and Community
Engagement. These committees are made

up of staff, volunteers, family representatives,
residents and Home Care Consumers.
Committees are closely driven by Directors

to ensure that standards are upheld, with
benchmarking undertaken against other aged
care providers, so that we continually strive for
improvement in everything we do

The establishment of the Elder Rights
Committee expanded from a working party
in 2018. It is now overseen with a great sense
of responsibility and encompasses numerous
groups including Geelong Police. We are

on the front foot regarding upholding a

high standard of care and take elder rights
extremely seriously for this vulnerable group
of people.

1,740

. DELICIOUS'AND
NUTRITIOUS
MEALS SERVED.

CEO Joy Leggo

In October 2018, the Federal Government
established a Royal Commission into Aged
Care Quality and Safety. Directors and Senior
Staff made a decision at the commencement
of the Commission to participate openly and
transparently with the Commissioner making
a submission in early 2019 about the concerns
we experience with the aged care system as

it currently works and detailing how MACS
services its community.

We want to acknowledge the impact the
Royal Commission has had on our staff. The
continual negative press has taken its toll and
there remains a sense of unease through the
MACS community. We know what an amazing
job our people are doing and we are proud
of the quality of care we continue to deliver at
MACS. Aged care is an extremely rewarding,
and at times very challenging, industry to work
in. Thank you to our staff for upholding the
high values and standards we have become
known for.

Our volunteer program has grown in leaps
and bounds this year as we encourage
partnerships with local schools and
disadvantaged youths, as well as the wider
community, offering work experience and
social connections. It is such a rewarding part
of MACS life and we encourage anyone with

{

780 UNPAID
DIRECTORS’ HOURS
TO OVERSEE
GOVERNANCE.

MACS ANNUAL REPORT 2018/19 PAGE 4



@\""’o

Business, =

€V€ﬂZ§ )

Victoria

BUSINESS EVENTS

VICTORIA

Business Events Victoria (BEV) seeks to grow
regional Victoria’s share of the MICE market
and works collaboratively to demonstrate the
quality and diversity of venues, services and
settings in regional Victoria.

Regardless of the size of your business, this
is your opportunity to join operators and
stakeholders to make regional Victoria the
number one choice for conference organisers
Australia-wide. Join today!

MEMBERSHIP

AS AMEMBER

For more information:

Business Events Victoria, PO Box 265, Ormond, VIC 3204
P: 037035 5721 E: info@businesseventsvictoria.com W: businesseventsvictoria.com
B/company/busir

ts-victoria @bt tsvictoria

VENUES

Type of Venue

Venue with Accommodation (Small
Venue with Accommodation (Large)
Venue only (Small)

Venue only (Large)

Meeting Capacity*
1-100
101+
1-300
301+

Membership Rate
$640
$870
$640
$870

*Meeting Capacity is based on maximum copacity theatre-style. All rates are inclusive of GST.

DESTINATIONS

Destination Type
Local Government Area

Local Government Area - Top 10 Regional City”

Regional Tourism Organisation/ Board

Membership Rate
$870
$995

RTO fee: $870
+
Fee per Regional City: $150

P
Fee per remaining LGAS: $25

Example
Macedon Ranges Shire Council
City of Greater Shepparton

Business Events Geelong
Adivision of Greater Geelong and the Bellarine
Representing the City of Greater Geelong,
Borough of Queenscliffe and Golden Plains Shire
$870 (RTO: Great Geelong and the Bellarine)

+
$160 (Regional City: City of Greater Geelong)

+
$100 (Remaining LGAs at $25 each: 2)

Tar

WEBSITE PROFILE - BUSINESSEVENTSVICTORIA.COM
- Enhonced member listing on the BEV website

BEV TEAM SUPPORT
Regular BEV newsletters keeping you informed

«  Provide us with your news stories to promote through our
extensive communication platforms

onhand
«  Meetuwith the team to access our extensive industry
knowledge.

BUSINESS LEAD REFERRALS
ideally placed to receive lead referrals.
FAMILIARISATION PROGRAM
Be included in BEV's extensive famil program to regional
Victoria

«  Assistance with coordinating contacts to attend member
coordinated famils.

For more information:

«  Receive direct enquiries via ‘Request for Proposal” online form

- KeepBEVinformed to ensure they have the latest information

+  Befront of mind with the BEV team to ensure your business is

Business Events Victoria, PO Box 265, Ormond, VIC 3204
P: 037035 5721 E: info@busit tsvictoria.com W: b

BUSINESS EVENTS RESEARCH
«  Participate in and have access to research conducted by BEV.

NETWORKING AND PROFESSIONAL DEVELOPMENT EVENTS
« Memberrates to all BEV events

« Invitation to annual BEV members lunch

« Inregion professional development training

- Participation in BEV Boardroom Session (destinations only).

INDUSTRY REPRESENTATION

« Ongoing advocacy for recognition of the business events
sector in regional Victoria

« Opportunity to be elected tosit on the BEV Board

« Opportunity to attend BEV Board meetings as an observer

«  Opportunity to attend and vote at BEV's AGM.

MEMBER ONLY COOPERATIVE MARKETING OPPORTUNITIES
(SEPARATE FEES APPLY)

- Porticipate in the annual Regional Victori Planner's Guide
< Participation in the Regional Victoria Showcase events

« Co-exhibit with BEV at industry tradeshows including AIME

N>

VICTORIA

Tax Invoice*
ABN: 47 881187 545

Membership Application Form

MEMBER DETAILS

Name of Business:

Nominated Delegate: Title:

Business Address:

Postal Address:

Ph: Fax:
Email:
Signed: Date:

Please place a tick (v) in the box

MEMBER TYPE

pestinution

Otocal Government Area

[Wvenue only

[enue vith Accommodation

Capacity Theatre Style l:|

O Regional Tourism Organisation

Local Government Areas that you represent

MUST BE COMPLETED:

ADDITIONAL WEBSITE UPGRADE [ 230 Membership Cost $
Website Upgrade $

PAYMENT OPTIONS Total Cost $

EFHEUUE: Please make cheques payable to Business Events Victoria
[CXREDIT CARD: Type of Credit Card (v)  [MasterCard [_JVisa

S R A

Cardholder’s name:

Expiry date: Security Code (3 digit onreverseofcard): .~

Cardholder’s signature: Date:

[CDPIRECT DEBIT  [_PLEASE SEND INVOICE

B/company/business-events-victoria @businesseventsvictoria

tsvictoria.com ness evew
VICTORIA

The destination membership rate is based on the ‘size’ and ‘structure’ of the destination tself. Size is influenced by whether a Local
Government area s classified as a Regional City or not. In the case of Regional Tourism Organisations or Boards, the structure is defined by
the Local Government areas that that organisation represents.

*10 Regional Cities of Business Events Victoria from wwwregionalcitiesvictoria.com.au Signed

>

VICTORIA

ACCOUNT NAME: Business Events Victoria  Bank: Bendigo Bank  BSB: 633108 Account Number: 1095 33489

>

VICTORIA

For more information:

Business Events Victoria, PO Box 265, Ormond, VIC 3204

P:037035 5721 E: info@busin: entsvictoria.com W: businessevent:
B/company/business-events-victoria @businesseventsvictoria

Please complete and return to BEV via email: info@businesseventsvictorio.com
or mail to: Business Events Victorio, PO Box 265, Ormond, VIC 3204

*This document will be @ tax invoice for GST purposes when fully completed and payment is received. Memberships ore non
refundable.

toria.com

CHATTERBOX MARKETING DESIGN PORTFOLIO BUSINESS EVENTS VICTORIA - MEMBERSHIP PROSPECTUS



Imagine, after just two hours drive
from Melbourne you could be
enjoying a winter wanderland!

FROM MELBOURNE

s Melbourne
, where you can lea e
and be hitting the trails by 10am
xcellent sn

BOOK ONLINE

CHATTERBOX MARKETING DESIGN PORTFOLIO LAKE MOUNTAIN ALPINE RESORT - RESORT GUIDE



MiCracken Pe

Highlights for 2014

75.2% |

Overall oecupancy

* Hotel operations increased Accommodated 101,152

sitles by more than $400k guests throughout the year

* Hotel aperations » Food and Beverage sales

ty increased grew o $

million an
increase of $195k on the
previous year

* 56,546 room nights sold
across the group an overall
%

occupancy of 7

CHATTERBOX MARKETING DESIGCN PORTFOLIO MCCRACKEN PROPERTIES LIMITED

* Served more than 180,000
meals to guests

® Success of land valuation
objection for McCracken
Country Club

MeCrsckion Progertios Limited

Review of Operations

A summary of the com

anta £ a2 i 2010 009

2000 P00 5000 R000 5000 %000
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anr 166

repeart thereon are ¢

Economic Performance

Mernisers of the

v mace the Stk atribtions ks pofit

Entity s s ] s s i

Melrs

Properties ey, 144

Country Cheh Py, 184

2014 Arnuad Report 1

McCracken Properties Limited

Chairman’s Report

Once again the group returned
record sales up a bit aver 3%

an Last year, bat with a much
improved bottom line. Accounts.
shonw a net profit of $482,130

wp from $106,531.

B )

h
REVPAR. Tie
Totalled 3

Contents

Highlights for 2014

Heview of Operations
Chairmans Report

Chief Executive Officer’s Repurt
MeCracken Growp Hoted Profile
Directors” Profile

Directors’ Report

Consolidared Income Statement
Consolidated Statement of Comprehensive Income
Statement of Financial Position
Statement of Changes in Equity
Sraremment of Cash Flows

Notes 10 the Financial Statements
Directors’ Declaration
Compilation Report

Indepemndent Auditors Report

ONCE AGAIN THE
GROUP RETURNED
RECORD SALES WITH
A MUCH IMPROVED
BOTTOM LINE

Tony Colyer

ANNUAL REPORT

MeCracken Prupertion

2014 Anpssal Reporr 1
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Great Ocean Road Resort | Anglesea 29 Suites 2 Floors

Bedding Configuration Guests

1 Quean 2
| Queen + 1 Single -3
. - S— Spa Suite 1Quean+15 X
Great Ocean Road Resort is a boutique 4 - Star resort located at the beginning of the Great Ocean Ot BodG . n “"F" L
Road in the seaside town of Anglesea. Pristine beaches, rugged sandstone cliffs and scenic natural :;:i ledroom 1 Queen + | Sofa Bed
forests make Anglesea one of the region's most popular weekend getaway and holiday destinations. ;
Choose from studios, twin share, spa suites, one -, or two-bedroom apartments with full kitchens, 699‘9“""“" 1Quesn, 2Single
private outdoor areas and garden of river views. All guest rooms come with Free Wi-Fi, Cable lxe Apt. 1SofaBad
Television (Foxtel) and Tea and Coffoe Facilities. On-site Amenities include an indoor heated ‘
swimming pool. jet spa. gym. restaurant. day spa, trampoline park. tennis court and barbeque area. Water Apt 1 Sofa Bed DISTANCE FROM ( )
Mealb. int. Airport - 90mins

105 GREAT OCEAN ROAD ANGLESEA, VICTORIA, AUSTRALIA 3230 | P: +61(3) 5263 33631 'y A
E onqulrlo:@gnmacunrondmoﬂ.com.au 1 W: www.greatoceanroadresort.com.au | _— Avalon Airport - 50mins
Malbourne CBD - 90mins

Follow Us: @greatoceanroadresort : J
| 12 Aposties - 120mins
Bells Baach - 10mins

! ; ; Otway Nat. Park Rainforest - 35mins
Great Ocean Road - 5mins

8 0o k0 P | | |

RioW CALE jelaizy 203 3363

2 Bed 1 g
2 Bedroom Queen, 2 Si -6 1 o
Queen, 2 Single ) 20zar

worldwide reservations

For reservations, please contact our reservations office, your

il v travel consultant, book online at: www.greatoceanroadresort. |
3rmtmrud Wrt‘ com.au or vis email at dami . gr . o com.au
Local: (03) 5263 3363 Worldwide Direct: +61
105 Great Ocean Road. Angl . Vietoria, A {3}_{;2?:&30363

CHATT
ERBOX MARKETING DESIGN PORTFOLIO GREAT OCEAN ROAD RESORT - FACT SHEET
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s character, space and convenience.

ey : s provide . %
This beautiful townhouse pr . Queen Victoria

Walking distance to the CED , Free Tram Zone,‘_.‘l‘ra
Market and buzzling Errol Street shops and cafes. ‘
se is fully eauipped and appointed to prqvide you witl-fw o

i > temporary home, in the heart © )
everything you need to create Y‘?W : y o v . o
Melbourne. Offering two storey living, private secure parking, private patio, v
yard and cross trainer. ] ot

a week Reception and JT's Café just next c_:toor at Miami ]
stic extended stay solution.

WELCOME TO

601

KING

This townhou

With 24hr, 7 days ;
Hotel, the townhouse provides fanta

! 1 |

RESERVATIONS

elly@westedgepm.comau AAA Rating: Anticipated 4Star

o -
E TRAM ZONE FUSRiES

3 & FACILITIES
equipped serviced Townhouse

Royal Exhibition

Building =
2] E g
¥ e Ofd Melbourne Gaol = e )
Queen Victorig Market 3 s = .
% -y State Library of Victoria J

¥ 1 Her Majesty's Theatre
Repubiic Boutique & '

Pfincess Theatre

™

# Parliament

50) 3-’ b
& '3,’ Cook's
A8 ) z
«* Regent Theatre _@
st Paul's Cathedral, _..»"8 ° -

Z Melboyrne *

2 s sl

@ =T

@ 4 = irarung
" Mar
Rialto Towers S
-
SEA LAFE Hamer Hall & Alexandra

Melbourne Aquarium
% Arts Centre Melbourne «

s

Naticnal Gallery. _
[50] of Victoria ~
» Crown Melbourne g
Melbourne Convention

and Exhibition Centre
-

JUST MINUTES AWAY

Errol Street Shops and Cafe’s

. : k . 3 7 rol Stree : s
slephics: Oigﬁ;?iz?;i: rg:gendant on length of stay Check In Information: Reception 24hfurs.t§ days Fh 8 bathrooims E:- retil Cittrye;z:ti;rlzr%::p
Rates: upon a 2 3 i icing available at cos . = y Tre
Check in: 2om Check out: 10am Housekeeping: service weekly (additional servicing iﬁhlngs Quoen Victoria Market

thorisation, Photo 1D and Bond may be required, Strict No Party policy. |
f
i kitchen

W+ Laundry facilities
* Free Wi Fi

Pre-Au

WWW.WESTEDGEPM.COM.AU

CHATTERBOX MARKETING DESIGN

Docklands

Bourke Street Mall

Crown Casino / Southbank
Carlton Italian Quarter
Flinders Street Station / Federation Square 3km

Melbourne Cricket Ground

ot
Ga

20)

Rod Laver A

Kings-Domair

M1

80m
80m
0.5km
0.7km
1.5km
1.7km
21km
21km

4km

PORTFOLIO WESTEDGE PROPERTY MANAGEMENT

PROPERTY BROCHURE
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G R OCEAN ROAD:

PRIVATE LUXURY

+TOURS-

THE
GREAT
OCEAN
ROAD
EXPERTS

FACT SHEET

CHATTERBOX MARKETING DESIGN PORTFOLIO GREAT OCEAN ROAD PRIVATE LUXURY TOURS - FACT SHEET
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The Great Ocean Road’s
Most Romantic Wedding Destination
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CHATTERBOX MARKETING DESIGN

ANGLESEA BEACH

taking scenery for your wedding is just
away. Eazily accessible by fool you can
hand in hand to Anglesea Beach, which
adjoins the mouth of the Anglesea River, Toa
setting like no othet - cascading cliffs and eroding
tocks contrast against golden zands and deep
turquoize walers to create The most stunning

beachside ceremonies and photographs.
ANGLESEA RIVERBANK

#dd a touch of Australia To your wedding
memoties with a ceremony and bridal
photographs set against the natural backdrop
of the Anglezaa Riverbank. The Anglezea River,

Ocean Mouth and surrounding bushland and

To give your special day a

wildetness promis
distinctly coastal Australia feel
HOTE: To tecure 3 permit for your weddng cereTony on Anglema

Bmach o tha Anglesea Riverbink cont act Crest Ocean Road Coastal
Committes on telphone (03] 520 5055, Permit foas range in prica

backdtop are all available ot The Anglesea Surf
Club. Located just 1km from Great Ocean Road
Resott, and perched high above Anglesea’s Main
Beach, this fabulous venue offers uninterrupled,
panoramic views across the ocean, including
Rocky Point Road Knight; making it a dream
spot for weddings, vow renewals and bridal
photographsz. Call (03) 5263 2454,

ANGLESEA CHURCHES

Those seeking a more traditional cetemony will
find the Anglesea Baptist Chutch (5263 2744)
and 5t Christophat's Catholic Church (5243 9891)
within a few short minutes of Great Ccean Road

Resoll

AT Greal Ocean Road Resortwe'te always
planning for the petfect event, which is why,
in the event of rain, eithes of our two function
reomsz can be set up to accommodate your

from 550 10 S5 depending on ber of puests
AMNGLESEA SURF CLUB

Cazual, coastal weddings and a spectacular

PORTFOLIO

dd ‘ceremon-,-.Ycu(on;i:om:keu:eofthe
beautifully manicured gardenz and grounds of
the Reso!t for your bridal party photographs, to
create a special kespsake of your impartant day.

AT Great Ocean Road Resoft we undetsTand the
importance of keeping things simple, which is
wihy we have created a numbet of all-inclusive
signatute packages that will allow you to focus
an all the othet elemants of planning your big
day. Out packages include a choice of menus,
beverages and entertainment options, allow you

to select The peffect expatience!

GREAT OCEAN ROAD RESORT
COCKTAIL PACKAGE

«  Choice of 6 Canapés (10 pieces pe! person)”

- 4 Hout House Beverage Package®

. Coffee Station - Coffee, Tea & Chocolales

«  Venua Hire for 4 Houts Duting Wedding*

. Equipment - Dance Floof, Stage, Lectam, PA
B Mic

+ Useof Resott Grounds for Pholo

Oppottunitiez

GREAT OCEAN ROAD RESORT

LIKE TO KNOW
MORE?

Call our friendly

managament Team and we'll

help you find the perfect
3) 5263 3363.

GREAT OCEAN ROAD RESORT SIT
DOWN MENU

Chaf's Selection of Canapds on Arrival (Pool
Deck)
2ot 3 Coutse Menu - alternate drop
5 Hout House Baverage Package®

+  Tes, Coffes & Chocolates

. Complimentaty Room Hire 5 Hours (duting
wedding)*

. Equipment - Dance Floot, Stage, Lectetn, PA
and Mic

- Full Table Set Up - white linen cloths and
napkins, ctockery, cutlery and glasswate

- UsecfResort Grounds for Photo
Opportunities

Prices available upon request
* Paciage Upgrades Awailabia

Menu and Beverage Packages available at

www. greatoceanroadresort.com.au
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VICTORIANTOURISMCONFERENCE.COM
14-15 JULY 2014

VICTORIAN
TOURISM
CONFERENCE

( j [’/\/ VICTORIAN
TOURISM

VICTORIAN wesei; CONFERENCE
TOURISM
oty CONFE REg%gj

) |
Vt’ VICTORIAN
TOURISM
presents-

VICTORIA TOURISM INDUSTRY COUNCIL CO N F E RE N C E

CHATTERBOX MARKETING DESIGN PORTFOLIO VTIC|VICTORIAN TOURISM CONFERENCE - ALL COLLATERAL



PROFITABLE
SUSTAINABLE
CHAMGE

t ]
V ,c PROFITABLE
SUSTAINABLE
CHANGE

ST FEUMAM INBLSTRY COLNTIL i i
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PRESENTS
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CONFERENCE
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301873 1448 265 95999

VIEW EVENT PROGRAM

Ow7apriL O 1MAY
:Branding  : Website
= developad ¢ testing

: Bapproved [ complete

0 5 MAY
Planch  oaomay
1 i Monitor

! registrations

MAY : JUNE JULY

APRIL :
AD1fe20E ¢ 16/05/ 2014 0 DL08/0% sogor/anis
Project Start Announce Announce Regislml[nm:
; P ErE full prograrm : Close H
: highlights : : :
:l1lc'l:l-‘;|‘2l:l|-'a. ;ﬂé@jbﬁi ;‘F H: TBJ*UI:.‘I
Announce Earty bird CONFERENCE
conference registration : :
dates COMIMENCas : :
;‘I! 2014 l'lﬂﬂ'l{ Z:IH-E
Early bird Conference
registration wWrap up
closes [TBC) :
l: 20/07/ 2014
Project End

- ALL COLLATERAL

CHATTERBOX MARKETING DESIGN PORTFOLIO VTIC|VICTORIAN TOURISM CONFERENCE
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SATURDAY 1ST JUNE 2013 AT 7PM
MELBOURNE AQUARIUM

(CNR KING & FLINDERS ST MELBOURNE CITY)
COST: s150 PER HEAD

DRESS: DRESS SUIT

TABLES OF 10
SAVE THE DATE TO
MISS DISAPPOINTMENT

UNDER THE SEA
2013 GALA BALL .

FOR ALL ENQUIRIES PLEASE EMAIL
events@westbourne.vic.edu.au

ONDER THE SEA
2013 GALA BALL

SATURDAY IST JUNE 2013 AT 7PM °
MELBOURNE AQUARIUM (CNR KING AND FLINDERS ST MELBOURNE CITY’
COST: s150 PER HEAD
DRESS: DRESS SUIT
TABLES OF 10
SAVE THE DATE TO MISS DISAPPOINTMENT

For all enquiries please email events@uwestbourne.vic.edu.au

CHATTERBOX MARKETING DESIGN

TICKET #

Lorem ipsum des nolas
Presented by

School

mission

An economically independent and vibrant
community that consistently provides the highest

standards of excellence and innovation in learning
within a stimulating nurturing environment.

Co-curricular
at Westbourne

Music

Performance

Sport

Debating

Outdoor Education
Community Service
(Kampuchea House)
Public Speaking
Youth Parliament
Environmental Groups

wsl
grammar

Offers by
field of study

PORTFOLIO WESTBOURNE GRAMMAR SCHOOL -

-

Creative Arts ...... 4%
Other ...... 1%

WESTBOURNE
GRAMMAR SCHOOL

WESTBOURNE
GRAMMAR SCHOOL

WESTBOURNE

Westbourne
Grammar
School invites
you to the

Truganina Campus
544

Williamstown Campus
5

info@westbourne.vic.edu.au
www.we stbourneg rammar.com

onmant batons printing this smai

-

JUMP ON BOARD”

WESTBOURNE SPORTS
& AQUATIC CENTRE 2017

Truganina Campus
T. 03 9731 9544
9731 9544

info@westbourne.vic.edu.au
www.westbournegrammar.com

Williamstown Campus
T. 03 9731 9555

Auditorium, Truganina Campus
Friday 8 March
7 - 9am

$50 per person
students $25 per person

Join fellow mums, friends and local
women at a morning breakfast.

Students, why not bring mum along and
network at this fun, enjoyable event.
events@westbourne.vic.gov.au

Wendy Hargreaves,
Former Food Editor, Sunday Herald Sun

o

Intarnatiana.
Wrman's Day

westb
grammar

Make our school, your school

CAMPAIGN



We’re
seeking
F WRUL

BRIGHTON BRIGHTON

GRAMMAR SCHOOL GRAMMAR SCHOOL

CHATTERBOX MARKETING DESIGN PORTFOLIO BRIGHTON GRAMMAR SCHOOL - CAMPAIGN



Sail away with Searoad Ferries
for your Christmas Function!

o

Come onboard for great views,
excallent food and a unigque venne.
Checkout our Christmas catering
packages or ask us to tailor one to
suit your needs,

$55 per persom includes BBO dinner,
dessert and drinks

remmber and get
bl

2

seAROAdIERRIES

QUEER LIFF = SORRENMTO

CHATTERBOX MARKETING DESIGN
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STARRING STARRING
#mymarysville bloggers and
Instagrammers

there's x| &
someihmg
about =

Marysvill

GELEBRATING THE REGION S FIRST
INSTAMEET, 150 YEARS IN THE MAKING!
LIVE AT @VISITMARYSVILLE

RICHARD O
@riceinodd

™~
JAMES K
@luckyj28

'z www.marysvilletourism.com
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CELEBRATING THE R
INSTAMEET, 150 YEARS IN THE MAKING!
LIVE AT @VISITMARYSVILLE
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Marysville

CELEBRATING THE REGION'S FIRST
INSTAMEET, 150 YEARS IN THE MAKING!
LIVE AT @VISITMARYSVILLE
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It's Co-ed.

QUR HOUSE It's boarding.
IS YOUR HOUSE. W e ome

Geelong Grammar School — Australia’s largest co-educational boarding School RRR

{ | f’ﬂf"ﬁﬁ e 1 ™
™ rrek dp tRGEE I MW 5

OPEN HOUSE

Middle and Senior School — Corio Campus
Saturday 2 May 2009
1pm - 4pm

At Geelong Grammar School, :
we like to send our students out of class.

Principal’s Speech 1.15pm

To register, please call Kathy Bee on tel: 03 5273 9307

For a detailed programme, please visit our website

www.ggs.vic.edu.au

J/Z, GEELONG GRAMMAR SCHOOL® GEELONG GRAMMAR SCHOOL’
_'_ U | Exceptional Education |

| Exceptional Education |

A
www.ggs.vic.edu.au
SENIOR SCHOOL TIMBERTOP® MIDDLE SCHOOL TOORAK CAMPUS BOSTOCK HOUSE

(Yrs 10-12) CORIO (Yr 9) MANSFIELD (Yrs 5-8) CORIO (ELC-Yr 6) TOORAK (ELC-Yr 4) GEELONG SENIOR SCHOOL TIMBERTOP® MIDDLE SCHOOL TOORAK CAMPUS BOSTOCK HOUSE

(Yrs 10—12) CORIO (Yr 9) MANSFIELD (Yrs 5-8) CORIO (ELC—Yr 6) TOORAK (ELC-Yr 4) GEELONG

+

Some call it'Year 7...
! we call it your_defining moment.

CHATTERBOX MARKETING DESIGN PORTFOLIO GEELONG GRAMMAR SCHOOL - CAMPAIGN



THE GEELONG COLLEGE

OPENDAY,
2011

e AT 0y

. . \\ ¥
1YEAHSOFHEAL EDUCATII \

\\

THE GEELONG COLLEGE | ‘J
OPENDAY ™ ‘
aF - www.geelongcollege.vic.edu.au/

1l

ANNPgEL h

('w @ boarder from Country vig
( didn't Rnow anyone at the start
"

= but now 've got mates for Life »

{ think U'm pre‘cta Luchg

.

BOARDING.

www.geelongcollege.vic.edu.au/

CHATTERBOX MARKETING DESIGN PORTFOLIO GEELONG GRAMMAR SCHOOL - CAMPAIGN
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MY MACS www.macs.org.au 1300 622 77

“"\-'_‘.,.'F’

8

i | F l“eirldh

At MACS, we help put the twinkle
in your wrinkle.

This isn't work for me, this is my home.
- Joy Leggo, CEO of MACS for 22 years.

... | | MYMACS
macsorg.au 1300 622778 == it || o S 1300 622778 oce

CHATTERBOX MARKETING DESIGCN PORTFOLIO MACS AGED CARE -

S o )

MY MACS
macs.org.au 1300 622 778 %

At MACS,

growing up is optional.

, 2 ’ i

I'm Casilda — I'm the resident party girl! You'll see me dancing up a storm or

hear me singing in the corridor. Play some Spanish music and I'll be swinging
my hips. Ole! — This is my MACS.

macs.org.au 1300 622 778 == -
macs

CAMPAIGN



HOW WELLDOYOU €
Glengala o, Voug oen

E SHOP OWNERS?
G “ s s "Guess Who" each of the local shop owners are
for your chance to win 3 x hampers of goodies!
Complete an entry form and drop it into the competition hox at Sunshine
West Local Post Office, 76 Glengala Rd. Entries close at 12 noon on Glengala
] Gala Day, Saturday 1st September. Winners will be drawn on the tay.

Glengala : - i
T L ) B E B, GryCoun
— e —" T g - ‘v,“ e

HOW WELL DO YOU KNOW
YOUR LOCAL SHOP OWNERS?

shop owners are for your chance
to win 3 x hampers of goodies!

Complete an entry form and drop itinto :
the competition box at Sunshine West '
Local Post Dffice, 76 Glengala Rd. First Name:.— .. nm—— T

Entries close at 12 noon on 6
Winners will be tirawn on the day. Your Kame: Phone:

YOUR LOCAL FISH + CHIPS YOUR LOCAL SOCIAL BBO YOUR LOCAL HARDWARE

€
HOW WELL DO YOU
KNOW YOUR LOCAL
SHOP OWNERS?

(L] " )
Guess Who" each of the local shop owners

G “ E s s are for your chance to win 3 x hampers of
goodies!
Complete an entry form and drop it into the competition
hox at Sunshine West Local Post Office, 76 Glengala Rd.
Entries close at 12 noon on Giengala Gala Day, Saturday
=l 15t September. Winners will be drawn on the day.

YOUR LOCAL BUTCHER

CHATTERBOX MARKETING DESIGN PORTFOLIO BRIMBANK CITY COUNCIL GLENGALA DAY - CAMPAIGN



"N PLacE UIKE HOME

- DOROTHY, AGED 78

Aged services - in your own home
1300 622 778 macs.org.au
#MYMACS #NOPLACELIKEHOME

Dear Aunty B,

Somewhere over the rainbow in Geelowg, there's g place that 1
heard of once in a Lullaby called Multicultural Aged Care
Services (but most people call it mACS).

1 awe so very pleased to tell you that the MACS Home Services
tean is taking such great care of me here at homee. \We started
by sitting doww with ney famdily and | and talking about what
1 wanted and needed and what they could provide. They began
with just giving me Lifts to my appointiments and doing the
odd Load of washing, and are wow elping nee manage wy
wedications and get to ALl my social outings, tool

The MACS tean. are so specEaL b%ﬁaus! they really do
winderstand and celebrate diversity. To know that they are
helping mee stay in my home for as long as possible —evew at
the vipe old ageof 781 - is really special.

Most of all, tenjoy the flexibility and being able to use the

service on iy Eernes and the wonderful carers! Oh, cam | tell
Yo there are no wicked witches at MACS Home Services!!
There veally is mpLace)Lih.c howe,

Love borothyg xx Pl

1300 622 778 MACS.0ORG.AU
#HOMECAREPACKAGES

CHATTERBOX MARKETING DESIGN PORTFOLIO MACS AGED CARE - CAMPAIGN

CALLMACS
TODAY TO
ENQUIRE ABOUT
HOME SERVICES

Aunky Em
&/0 MACS (Multicultural
Aged Care Services)

100 weddell Road
Geelowg MNorth

VIC 3315
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WE'DLOVE TO WELGOMEYDU TOWERRIBEE,
POINT COOK AND SURROURDS WITH US...

— o
a".-
I ime

.c03¢t.coun

yndham

2

Hi there,

Whilst we're Foak.;ng. forward to hwin5_ wou vigit v, there really

We'd love to welcome wov to Werribee and ic no cuch 'H«ihg_ 3 a free linch.

Foint Cook to explove and enjoy the
Bottom experiences we have to offer.

Puring. and after your ctay with vs, well be looking. for publiched
content — be it online, i print or on air — to enswre that other
people got the message that thi¢ i€ a great place to vigit, too.

Here in thic box i a taste of owr local ares,
provided on behalf of the Wyndham Touricm

Team. If that's oo much to atk, then please let us know via

madiaéohaﬁ&rboxmaﬂceﬁng.wm.av and we can tale it ovt!

Flease let vs know when to expect you by
completing. our online RSVF at
http./fTHA.com.av

chber, . o BACK

Team Wtfndham

FRONT

CHATTERBOX MARKETING DESIGN PORTFOLIO WYNDHAM CITY COUNCIL - PACKAGING / FLYER DESIGN



Let's get the conversation started | info@chatterboxmarketing.com.au




