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Nothing to see here
A Tourism Partnership
Throughout late 2019 and into 2020, Chatterbox Marketing worked collaboratively 
with the Mitchell, Murrindindi and Strathbogie Shire Councils to produce a bold 
promotional tourism campaign and generate new visual assets for each Council to 
use beyond the campaign.

The campaign was built around a cheeky tagline - “Nothing To See Here”.

There no giant giant pineapples, coastal views or cute penguins in and around the 
towns of Nagambie, Seymour, Tooborac, Marysville, Euroa and Yea.

There’s just down to earth hospitality, epic scenery, untouched wilderness, 
boutique wineries, breweries, plenty of history, a few crystal - clear lakes and some 
quiet fishing spots.

Just an hour from Melbourne, a collection of hero locations from the three Shire 
areas were curated to show there truly WAS something to see.

Outputs:

• Campaign and tagline creative

• Design and development of micro website:  
https://www.nothingtoseehere.com.au/

• Photography (Over 60 x new high quality images provided to each LGA (180 
total))

• Videography (2 x Short and 2 x Longer edits per LGA, plus one overarching 
campaign

• Social Media suggested posts and scheduling

• Media Liaison
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Big Breakout
Business Events Victoria
Business Events Victoria (BEV) is the convention bureau partner for regional 
Victoria. Formed in 1996, the BEV team provides event organisers with unbiased, 
free expert advice to help them find the perfect destination for their business 
event, meeting or conference and supporting activities.

During 2020, the Business Events Victoria (BEV) team travelled the length and 
breadth of Victoria shooting a series of five amazing video and still photography 
packages that showcase the best of regional Victoria’s business events offerings.

Under a campaign tagline of The Big Breakout, Chatterbox Marketing was then 
charged with getting these stories to their target audiences across Melbourne, 
regional Victoria and Sydney in a compelling and coherent package.

And showcase it we did!

Outputs:

• Design and development of micro website: 
https://www.thebigbreakout.com.au/

• Social Media posts and scheduling

• Media Liaison

• Paid advertising across Google Display, Trade media websites, search and 
social media

• eDM newsletter series - before, during and after campaign launch

• Competition promotion and management

• Introduction of online ‘Book an appointment’ functionality

The Big Breakout campaign was developed with the support of Business Events 
Australia and Victoria State Government.
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Phillip Island Nature Parks
Visitor Centre Opening
Chatterbox Marketing stepped up a gear in 2019 to support the opening of the 
new Penguin Parade Visitor Centre in July.

Services included:

• Event Management for the Gala Opening event.

• Arranged, briefed and supported Master of Ceremonies, Craig Reucassel.

• Designed, printed and posted invitations to guests.

• Managed all aspects of the event, including audio visual, lighting, catering, 
styling, security, and even coach transport to and from Melbourne.

• Hosted media before, during the after the Gala event.

Media Coverage

• 204 items on television and radio stations (broadcast).

• 206 items in print and online publications.

Key news items included:

TV, radio, online: 
• ABC - national coverage across ABC television, radio and online publications.

TV: 
• Nine News - Syndicated across Australia.
• WIN TV News - Syndicated across Australia.
• Channel 10 News - Syndicated in Darwin and Brisbane.

Radio: 
• Interviews on 3AW, Fox, Triple M.

Print: 

• Herald Sun news article - syndicated in Geelong Advertiser, Brisbane’s Courier 
Mail, Gold Coast Bulletin, Cairns Post, Northern Territory News.

• News.com.au - online video featuring time lapse footage and interior images of 
Visitor Centre.

Magazines:
• RACV RoyalAuto, Time Out Magazine, Australian Traveller, Tiger Air In-Flight 

Magazine.

Digital and Niche Outlets:
• New Daily, Concrete Playground, Broadsheet, Solar Power News, Renewable 

Snaps, Australian Senior, Architecture AU, Australian Leisure Management, 
Outback Magazine.

Bloggers:
• Out & About with Kids, Holiday with Kids, Travel Play Live, We Are Explorers.
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Puffing Billy 
Chatterbox Marketing has been engaged to provide ongoing Public Relations 
services for Puffing Billy Railway since July 2013.

Outputs:

• Media Releases and media liaison

• Social Media Influencer Hosting

Outcomes:

• Supported the achievement of record passenger numbers between 2013 and 
2018 through the generation of over $4M worth of media coverage each year.

• Hosted a successful Instameet weekend with relevant influencers which 
generated 5,000+ likes and 40,000+ impressions.

• Manage the media for the Great Train Race event each year, including 
attendance by ABC TV News, Channel Nine News, Channel 10 News and 
Channel 7, as well as radio interviews with 3AW and 774 pre-race.



Cultura.
New name,
New brand,
New us.
Cultura emerged as the vibrant new organisation from 
the merger of Diversitat and Multicultural Aged Care 
Services (MACS).

By joining forces, we combine over 70 years of 
knowledge and experience.

WE ARE CULTURA. 

We have an ambitious intent to connect, inspire and 
embrace culturally diverse individuals throughout their 
life journey. We provide a support network and a unified 
voice for multicultural communities in Greater Geelong.

We still offer the same quality services in settlement 
services, youth and community programs, arts programs 
and cultural events, community services and aged care. 

cultura.org.au
ph: 03 4210 0000
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age is 
just a 
number!

Don’t let age get in the way.

Discover a new talent or revisit 
past passions.

Dance, bend, stretch, move and 
find out what makes you tick!

All sessions are access friendly and 
suited to all levels and abilities.

 
Join us at the 

Cultura Healthy Living Centre 
25-41 Arunga Ave, Norlane.

1.30-2.30pm
 

Bookings essential 
To book, phone 5222 7275

This event is supported by the City of Greater Geelong 
through its Community Investment and Support Fund.

5 X ACTIVE WORKSHOPS 
TO REDISCOVER YOUR PASSION 
IN OCTOBER/NOVEMBER

WORKSHOPS:

3 Oct  Yoga chair based program    
  with Fiona 

11 Oct  Add some colour and     
  movement to your day and learn   
  Bollywood dancing with Mario

19 Oct  Watson introduces you to the art   
  of Taichi

27 Oct  Shake your hips with Mariela and   
  her Zumba dance.

4 Nov  Music to make you feel good with   
  Lucy and her accordion.

CHC30121 
Certificate III in 

Early Childhood 
Education and Care

CHC50121
Diploma of 

Early Childhood 
Education and Care

CHC33021 
Certificate III in 

Individual Support 
(Ageing and Disability)

CHC51015
Diploma of 

Counselling

CHC43121 
Certificate IV in 

Disability Support
HLT43021
Certificate IV in 

Allied Health Assistance

CHC52021 
Diploma of

Community Services

new name     new brand     skills for the future
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While the start of the financial year proved 
challenging with the ongoing lock downs, as 
spring and summer rolled around, we were 
pleased to be able to get back to what we do 
best. 

BEV continued to deliver a suite of activities 
and carefully planned promotions to capture 
the returning demand of business events. This 
included a return to some of our most popular 
activities including our Famil Program and the 
Regional Victoria Showcase. In addition we 
were pleased to be able to redevelop the BEV 
brand and website to ensure that BEV as an 
organisation continued to be at the forefront of 
business events nationally.   

A NEW BRAND FOR BEV
The BEV Board made the strategic decision to 
update our long-term BEV logo and roll out a 
new suite of marketing and industry collateral. 
The new brand had to speak to the new ‘us’. 
BEV has evolved and changed so much as an 
organisation that it was felt that the brand 
needed to speak to this, break the mould and 
come along for the ride. It needed to be more 
progressive, real, inspiring and trustworthy.

The BEV brand refresh features a strong, clean, 
crisp, modern typeface. This is easily legible, 
aesthetically strong and incredibly versatile in 
its ease of application across all mediums. The 
typeface, when paired with the stylised map of 
Victoria, forms a bold, strong, progressive brand.
The addition of the bright, vibrant colour palette 
allows for a modern feel and is a reference to 
the rivers, lakes and coastal regions of Victoria.

BUSINESS EVENTS AUSTRALIA 
DOMESTIC BOOST PROGRAM - 
NEW WEBSITE AND
THE BIG BREAKOUT
BEV were successful in securing funding from 
the second round of funding from the Domestic 
Boost Program with funding utilised to refresh 
the BEV website and align to the new brand. 
The new website showcases regional Victoria in 
a fresh new light and aims to encourage event 
organisers to think outside the box when it 
comes to planning their next conference, event 
or retreat.

We did a great deal of work behind the scenes 
listening to what our members and clients 
wanted and analysing core trends in the events 
arena to ensure we created a bold new website 
and a refreshed brand that serves a purpose.

Now with an improved search functionality 
and a more intuitive framework, we can match 
event organisers with the right venue or 
experience at the click of a button, providing a 
more tailored user experience.

After a few stops and starts BEV were also 
pleased to be able to officially launch the 
Big Breakout Campaign in September 2021 
(https://www.thebigbreakout.com.au/). This 
included a targeted promotion campaign across 
September, October and November promoting 
each video. The campaign featured over forty 
venues and destination partners from across 
the state and provided BEV the opportunity to 
showcase regional Victoria in a new light.  

EXECUTIVE OFFICER 
REPORT
CHRIS PORTER
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Have a 

spring fling
with Anglesea
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#TheAngleseaWay

Poppies Nursery Trailhead Bike Co.

Local

Armadi BoutiquePoppies & Anglesea Hotel

The Anglesea Way:
A friendly nod
A silent handshake
A cheeky grin,
A wave
The Anglesea Way
Must be all the sea air,
It keeps us real
We’ve got each other’s back.
So go on; shop local, eat local, spend local
…the Anglesea Way.

Frangipani’s Local, Crayfisherman LocalAnglesea Fish & Chips 

IGA Guns & Roses Anglesea Paddle Boats

SCAN 
FOR

MORE
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Striving for 
       excellence
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7am 9am 11am 1pm 3pm 5pm 7pm 9pm 11pm 12am

Our Vision  
A community where there is confidence in aged care, 
where cultural diversity is truly celebrated and family 
and community remain connected. 

Our Mission  
MACS is dedicated to providing excellence in aged care 
to meet the culturally diverse needs of the community. 

Our Values   
Diversity • Dignity • Respect • Empowerment • Integrity 
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Follow us in a day in the life...

7am - Staff arrival
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When I was approached in the early 1990s 
to spearhead the public appeal to raise 
funds for a multicultural aged care facility in 
Geelong, I knew it would be an invaluable 
experience and of great importance to our 
ageing community. I could see the need 
for a diverse facility that met individual 
cultural and linguistic needs. My cultural 
background is Italian and I know that one 
size does not fit all when it comes to human 
preferences. We are all unique and have 
our own way in life. That’s why MACS is 
something truly special.

During the early 90s, I was involved with a lot 
of social causes and I was also fortunate to be 
in a position where I could use my business 
and political connections to really make a 
difference with this campaign. I came on 
board in 1993 as the Chairman of the Appeal 
Committee and we got to work. 

We strived to create a place that people from 
all walks of life could call home as they aged, 
while remaining sensitive to each person’s 
specific cultural needs, whether they be 
language or cultural norms. We worked hard, 

FRANK COSTA AM
PAT R O N

Frank Costa AM ....................................................................................................................... Page 3

A Message from the Chair and CEO ....................................................................................... Page 4

Stan’s Shed .............................................................................................................................. Page 6

MACS Walking Track ............................................................................................................... Page 7

25 Years and Going Strong ..................................................................................................... Page 8

Our Values ............................................................................................................................. Page 10

Aged Care Quality Standards  ............................................................................................... Page 12

Volunteering .......................................................................................................................... Page 14

Residential ............................................................................................................................. Page 15

Bella Chara ............................................................................................................................ Page 16

Home Services  ...................................................................................................................... Page 17

Donors  .................................................................................................................................. Page 18

Financials  .............................................................................................................................. Page 19

CONTENTS
M A C S  A N N U A L  R E P O RT

raised crucial funds, designed a new era of 
aged care in our region and created something 
extremely special. What once began as a 40-
bed multicultural hostel is now a blossoming 
culturally diverse aged care service that has 
serviced and supported thousands of Geelong 
families. At MACS there is a sense of belonging 
and care that goes above and beyond what we 
ever imagined in those pioneering years. I’m 
thrilled to see how much MACS has grown and 
how many lives its services have touched.

I have been involved with MACS from before its 
inception, not only through fundraising but also 
strategic program development and planning. It 
was an honour to be asked to be MACS Patron 
in 2003 and a pleasure to watch this not-for-
profit organisation flourish over the last 25 years. 
MACS is a wonderful facility, overseen by skilled 
and dedicated Directors, run by A-class staff and 
exceptional volunteers and I feel privileged to be 
a part of the family.

Frank Costa AM

1 8 1 , 7 4 0 
D E L I C I O U S  A N D 
N U T R I T I O U S 
M E A L S  S E R V E D .

“This year’s annual report will 
walk you through ‘a day in the 
life of MACS’ and highlights some 
of our incredible staff members 
and volunteers and the work they 
do. I hope you enjoy getting to 
know them and learning more 
about what they bring to MACS.”

- Joy Leggo, CEO, MACS.

45 Coffees
sipped every day  

at MACS

7am 9am 11am 1pm 3pm 5pm 7pm 9pm 11pm 12am
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CHAIR’S MESSAGE
This year marks the 16th year that I have been involved with 
this wonderful organisation, MACS. I can honestly say that 
I well and truly feel like part of the family! I am so proud 
of the culture that exists at MACS, which every one of the 
Directors, staff members, volunteers, residents, Home Care 
Consumers, family and friends contributes to. It really is like 
a second home to so many. You can definitely say here at 
MACS that we have smiles in all languages!

The Board had another very productive year, and I would 
like to acknowledge the contribution our Directors make in 
giving up their time and talents to make MACS strong and 
sustainable into the future. 

Many people will not realise that all Directors are 
volunteers, just like so many others here at MACS. 
Volunteers are very important to us, and without them, 
MACS would not be the special place that it is today. This 
Annual Report is dedicated to our staff and volunteers, 
who are the backbone of our organisation, and throughout 
the pages you will be able to read some of their stories and 
discover why they love being part of the MACS’ family.

It is a pleasure to lead a Board that works so cohesively 
and has a shared vision for MACS and the multicultural 
community of Geelong. The diverse range of skills and 
experience that each Director brings to the Board may 
lead to robust discussion when necessary, however, once a 
decision has been made on an issue, the Board are united 
with one voice. This brings great confidence that the best 
outcomes are achieved for the MACS’ community.

Being a Director is a big responsibility and all Directors 

take their governance and fiduciary responsibilities very 
seriously. Directors are actively engaged in various MACS’ 
committees and, along with myself, are delighted when 
invited to attend functions, meetings or presentations. We 
love seeing firsthand the difference MACS makes to the 
lives of our community members through the services and 
care we provide, and the relationships we have formed 
with outside groups, such as schools. I would particularly 
like to highlight the following and acknowledge the positive 
contribution the following partnerships have made to 
MACS:

• Trio Bikes with Cycling Geelong
• Solar Panels with Geelong Sustainability
• Ongoing partnership with Hospice Foundation 

Geelong
• Melbourne Recital Centre – Music Always program

A highlight for 2017/18 has been the establishment of an 
Elder Abuse Working party to look at how MACS can ensure 
that the older members of our community, especially 
those in their own homes, are protected from any form of 
abuse. We want to be leaders in this space in the Geelong 
community and be proactive in our approach to protecting 
all older residents of Geelong from elder abuse. It has been 
decided that this working party will convert to a Committee 
of the Board in 2018/19.  

The future for MACS is bright. As Directors, we look forward 
to working with MACS’ leadership team, staff, volunteers, 
residents, Home Care Consumers, tenants  and families 
to keep working towards our vision and mission for the 
diverse Geelong community. 

Gael Perry 
Chair

8am - Time for breakfast 

and the morning news  
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What an adventure this past year at MACS 
has been! We’ve celebrated the highs and 
navigated the lows with agility and grace. 
As we reflect on how far we’ve come as 
an organisation, it makes us truly proud of 
where we are today.

MACS has blossomed over the past 25-years. 
We celebrated our milestones at this year’s 
Silver Jubilee, which you can read more about 
on pages 8 and 9.

As Chair of the Board and CEO it is important 
to have a close working relationship. Directors 
of MACS are responsible for Corporate 
Governance which is a framework of rules, 
relationships, systems, practices and processes 
within which and by which the governing 
body’s authority is exercised.  However, it is 
the CEO’s responsibility to ensure results in 
organisational performance, including the 
delivery of safe and quality care services.  

We continue to strive to provide the best 
care we can and have established five sub-
committees of the Board to oversee the 
areas of Governance; Finance; Elder Rights; 
Quality, Risk And Compliance; and Community 
Engagement. These committees are made 
up of staff, volunteers, family representatives, 
residents and Home Care Consumers. 
Committees are closely driven by Directors 
to ensure that standards are upheld, with 
benchmarking undertaken against other aged 
care providers, so that we continually strive for 
improvement in everything we do

The establishment of the Elder Rights 
Committee expanded from a working party 
in 2018. It is now overseen with a great sense 
of responsibility and encompasses numerous 
groups including Geelong Police. We are 
on the front foot regarding upholding a 
high standard of care and take elder rights 
extremely seriously for this vulnerable group 
of people. 

In October 2018, the Federal Government 
established a Royal Commission into Aged 
Care Quality and Safety. Directors and Senior 
Staff made a decision at the commencement 
of the Commission to participate openly and 
transparently with the Commissioner making 
a submission in early 2019 about the concerns 
we experience with the aged care system as 
it currently works and detailing how MACS 
services its community. 

We want to acknowledge the impact the 
Royal Commission has had on our staff. The 
continual negative press has taken its toll and 
there remains a sense of unease through the 
MACS community. We know what an amazing 
job our people are doing and we are proud 
of the quality of care we continue to deliver at 
MACS. Aged care is an extremely rewarding, 
and at times very challenging, industry to work 
in. Thank you to our staff for upholding the 
high values and standards we have become 
known for.

Our volunteer program has grown in leaps 
and bounds this year as we encourage 
partnerships with local schools and 
disadvantaged youths, as well as the wider 
community, offering work experience and 
social connections. It is such a rewarding part 
of MACS life and we encourage anyone with 

A MESSAGE FROM 
CHAIR GAEL PERRY 
AND THE CEO JOY 
LEGGO

corporate governance. A special mention 
goes to Solomon Li who retired from MACS 
service earlier this year. Solomon was on the 
board for two years, and made significant 
contributions to MACS, especially in the area 
of financial and investment strategies.

This year we opened Stan’s Shed and the 
MACS Walking Track, which weaves through 
our beautiful garden and encourages exercise 
and wellbeing. Read more about these things 
on pages 6 and 7.

Amid the Royal Commission, the Federal 
Government, through the Aged Care Quality 
and Safety Commission, continued with their 
work of introducing new Standards which will 
be effective from July 1, 2019. These Quality 
Standards, which you can read more about 
on pages 12 and 13, focus on outcomes for 
consumers and reflect the level of care and 
services the community can expect from 
organisations that provide Commonwealth 
subsidised aged care services. Both 
Directors and staff are well prepared for this 
transformational change in the way we deliver 
our care. 

We are a small, stand-alone not-for-profit 
niche provider. Every year we balance finite 
resources to deliver the highest quality care 
we can, in the ever-changing landscape of 
aged care. Over the past 25 years we have 
experienced continual growth in programs, 
staff, residents, buildings, and offerings. We 
are proud to say we now have 66 different 
nationalities in the MACS family. Our vision 
and purpose is stronger than ever. We’ve 
created something truly unique here at 
MACS and have never lost sight of the fact 
that we sail this ship with heart at the core of 
everything we do.

We are nimble, resourceful and proud of who 
we are. Thank you from the bottom of our 
hearts for being on this journey with us.

Gael and Joy

spare time and a big heart to join in. Our 
volunteers take on a variety of roles from café 
work to gardening and everything in between. 
Volunteers add another dimension to our work 
and each and every day they can be seen 
bringing smiles to the faces of our residents. 
We extend our heartfelt thanks to you all.  

To celebrate our people, we have created 
the Making a Difference (MAD) Award, a peer 
nominated award that honours someone 
within the MACS family that goes above 
and beyond the call of duty. Anyone can be 
nominated and the leadership team shortlists 
nominees before announcing the winner at the 
Annual General Meeting. The inaugural 2019 
winner was Personal Carer, Lifestyle Worker 
and gardening guru, Danuta Olechnowicz. 
Wherever you go within the MACS complex, 
Danuta’s talent can be seen. She always makes 
sure both the gardens and the residents are 
looking their best. We are excited to continue 
the MAD Awards, recognising people that 
demonstrate MACS values on a day-to-day 
basis and excel in the work they do.

It is important that we acknowledge the 
partnerships we have with Hospice Foundation 
Geelong, Alzheimers Australia, Melbourne 
Recital Centre and local schools in supporting 
our work and improving our services both 
internally and to the broader community. 
The support of these organisations is greatly 
appreciated. 

A big thank you also goes to our Board 
of Directors, whose individual specialist 
knowledge is of utmost importance to our 

U N L I M I T E D 
L A U G H T E R ,  S M I L E S 
A N D  L O N G  C H AT S .

7 8 0  U N PA I D 
D I R E C T O R S ’  H O U R S 
T O  O V E R S E E 
G O V E R N A N C E .

CEO Joy Leggo Chair Gael Perry
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Business

Victoria
events

M E M B E R
S
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Business Events Victoria (BEV) seeks to grow 
regional Victoria’s share of the MICE market 
and works collaboratively to demonstrate the 
quality and diversity of venues, services and 
settings in regional Victoria.

Regardless of the size of your business, this 
is your opportunity to join operators and 
stakeholders to make regional Victoria the 
number one choice for conference organisers 
Australia-wide. Join today!

ten ways

BEV

AS A MEMBER

PROMOTES YOUR BUSINESS AND DESTINATION

Attendance at key 
trade events including 
AIME, Corporate PA 
Summit and other key 
trade events

Participation in targeted 
client familiarisation 
program coordinated 
by BEV

on
e

si
x

Distribution of 4,000 
Regional Victoria 
Planner’s Guides to our 
key clients in market

tw
o

Engagement with key 
decision makers across 
social media channels 
LinkedIn and Instagram 
#businesseventsvictoria

se
ve

n

Your business 
represented at key 
sales calls with clients 
in Melbourne, Sydney, 
Canberra and Brisbane

th
re

e

Strategic Marketing 
and PR activities 
including participation 
with trade media

ei
gh

t

Generation of event 
leads through your 
profile on the BEV 
website

fo
ur

Direct communication 
to our client database 
of more than 1,500 
contacts

ni
ne

Profiling, networking 
and lead opportunity 
at the Regional 
Victoria Showcase

fiv
e

We are an extension of 
your team!

te
n

For more information:
Business Events Victoria, PO Box 265, Ormond, VIC 3204
P: 03 7035 5721 E: info@businesseventsvictoria.com W: businesseventsvictoria.com
    /company/business-events-victoria       businesseventsvictoria

For more information:
Business Events Victoria, PO Box 265, Ormond, VIC 3204
P: 03 7035 5721 E: info@businesseventsvictoria.com W: businesseventsvictoria.com
    /company/business-events-victoria       businesseventsvictoria

Membership

benefits
WEBSITE PROFILE - BUSINESSEVENTSVICTORIA.COM
• Enhanced member listing on the BEV website
• Receive direct enquiries via ’Request for Proposal’ online form

BEV TEAM SUPPORT
• Regular BEV newsletters keeping you informed
• Provide us with your news stories to promote through our 

extensive communication platforms
• Keep BEV informed to ensure they have the latest information 

on hand
• Meet with the team to access our extensive industry 

knowledge.

BUSINESS LEAD REFERRALS
• Be front of mind with the BEV team to ensure your business is 

ideally placed to receive lead referrals.

FAMILIARISATION PROGRAM
• Be included in BEV’s extensive famil program to regional 

Victoria
• Assistance with coordinating contacts to attend member 

coordinated famils.

BUSINESS EVENTS RESEARCH
• Participate in and have access to research conducted by BEV. 

NETWORKING AND PROFESSIONAL DEVELOPMENT EVENTS
• Member rates to all BEV events
• Invitation to annual BEV members lunch
• In region professional development training
• Participation in BEV Boardroom Session (destinations only).

INDUSTRY REPRESENTATION
• Ongoing advocacy for recognition of the business events 

sector in regional Victoria
• Opportunity to be elected to sit on the BEV Board
• Opportunity to attend BEV Board meetings as an observer
• Opportunity to attend and vote at BEV’s AGM.

MEMBER ONLY COOPERATIVE MARKETING OPPORTUNITIES 
(SEPARATE FEES APPLY)
• Participate in the annual Regional Victoria Planner’s Guide
• Participation in the Regional Victoria Showcase events
• Co-exhibit with BEV at industry tradeshows including AIME

categories

& fees

MEMBERSHIP

Destination Type Membership Rate Example

Local Government Area $870 Macedon Ranges Shire Council

Local Government Area - Top 10 Regional City# $995 City of Greater Shepparton

Regional Tourism Organisation/ Board =
RTO fee: $870

+
Fee per Regional City: $150

+
Fee per remaining LGAs: $25

Business Events Geelong
A division of Greater Geelong and the Bellarine

Representing the City of Greater Geelong,
Borough of Queenscliffe and Golden Plains Shire

$870 (RTO: Great Geelong and the Bellarine)
+

$160 (Regional City: City of Greater Geelong)
+

$100 (Remaining LGAs at $25 each: 2)

D E S T I N A T I O N S

The destination membership rate is based on the ‘size’ and ‘structure’ of the destination itself. Size is influenced by whether a Local 
Government area is classified as a Regional City or not. In the case of Regional Tourism Organisations or Boards, the structure is defined by 
the Local Government areas that that organisation represents.  
#10 Regional Cities of Business Events Victoria from www.regionalcitiesvictoria.com.au

Type of Venue Meeting Capacity* Membership Rate

Venue with Accommodation (Small) 1-100 $640

Venue with Accommodation (Large) 101+ $870

Venue only (Small) 1-300 $640

Venue only (Large) 301+ $870

V E N U E S

*Meeting Capacity is based on maximum capacity theatre-style. All rates are inclusive of GST.

For more information:
Business Events Victoria, PO Box 265, Ormond, VIC 3204
P: 03 7035 5721 E: info@businesseventsvictoria.com W: businesseventsvictoria.com
    /company/business-events-victoria       businesseventsvictoria

Membership Application Form

Please complete and return to BEV via email: info@businesseventsvictoria.com
or mail to: Business Events Victoria, PO Box 265, Ormond, VIC 3204
* This document will be a tax invoice for GST purposes when fully completed and payment is received. Memberships are non 
refundable.

Tax Invoice*
ABN: 47 881 187 545

MEMBER DETAILS

Name of Business: _________________________________________________________________________________________________________________

Nominated Delegate: ____________________________________________ Title: ___________________________________________________________

Business Address: _________________________________________________________________________________________________________________

Postal Address: ____________________________________________________________________________________________________________________

Ph: ________________________________________________________________  Fax: ___________________________________________________________

Email: ______________________________________________________________________________________________________________________________

Signed:___________________________________________________________ Date: ___________________________________________________________

Cardholder’s name: ________________________________________________________________________________________________________________

Expiry date: _____________________________________ Security Code (3 digit on reverse of card): _____________________________________

Cardholder’s signature: ________________________________________________________________ Date: _____________________________________

q DIRECT DEBIT        q PLEASE SEND INVOICE

ACCOUNT NAME: Business Events Victoria    Bank: Bendigo Bank    BSB: 633 108    Account Number: 1095 33489

Signed:_____________________________________________________________________________________________________________________________

PAYMENT OPTIONS

q CHEQUE: Please make cheques payable to Business Events Victoria

q CREDIT CARD: Type of Credit Card (4)      q MasterCard   q Visa

Card No.

MEMBER TYPE

q Destination

 q Local Government Area

 q Regional Tourism Organisation

Local Government Areas that you represent: __________________________________

ADDITIONAL WEBSITE UPGRADE         q $230

MUST BE COMPLETED:

Membership Cost $

Website Upgrade $

Total Cost $

q Venue only

q Venue with Accommodation

Capacity Theatre Style

Please place a tick (4) in the box
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WESTBOURNE GRAMMAR

UNDER THE SEA 
2013 GALA BALL

SATURDAY 1ST JUNE 2013 AT 7PM

MELBOURNE AQUARIUM  
(CNR KING & FLINDERS ST MELBOURNE CITY)

COST: $150 PER HEAD
DRESS: DRESS SUIT

TABLES OF 10
SAVE THE DATE TO 

MISS DISAPPOINTMENT

FOR ALL ENQUIRIES PLEASE EMAIL 
events@westbourne.vic.edu.au

FUNDING
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UNDER THE SEA 
2013 GALA BALL

SATURDAY 1ST JUNE 2013 AT 7PM
MELBOURNE AQUARIUM (CNR KING AND FLINDERS ST MELBOURNE CITY)

COST: $150 PER HEAD
DRESS: DRESS SUIT

TABLES OF 10
SAVE THE DATE TO MISS DISAPPOINTMENT

For all enquiries please email events@westbourne.vic.edu.au

FUNDING

Lorem ipsum des nolas
Presented by

Co-curricular 

at Westbourne

 

 (Kampuchea House)

Offers by

Society & Culture …… 25%        
Commerce …… 24%                    
Sciences …… 18%                 
Health …… 14%                   
Engineering …… 8%            
Education …… 6%               
Creative Arts …… 4%            
Other …… 1%                   

School 

mission

An economically independent and vibrant 

community that consistently provides the highest 

standards of excellence and innovation in learning 

within a stimulating nurturing environment.

INVITATION

CENTRE

events@westbourne.vic.gov.au 
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C H A T T E R B O X  M A R K E T I N G  D E S I G N  P O R T F O L I O  B R I G H T O N  G R A M M A R  S C H O O L  -  C A M P A I G N
BRIGHTON GRAMMAR
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SOMETHING ABOUT MARYSVILLE

JOHN S

@johnnos

SARAH S@littlemary

Celebrating the region's first 
Instameet, 150 years in the making! 

Live at @VisitMarysville

www.marysvilletourism.com

NAOMI P@npatronis

VERN Q
@vernanq1

PHILIP T@felizphil

STARRING STARRING

#mymarysville#mymarysville bloggers and 
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GEELONG GRAMMAR

TOORAK CAMPUS 
( E L C– Y r  6 )  T O O R A K

BOSTOCK HOUSE 
( E L C– Y r  4 )  G E E L O NG

MIDDLE SCHOOL 
( Y r s  5– 8 )  C O R I O

T IMBERTOP® 

( Y r  9 )  M A N S F I E L D
SENIOR SCHOOL 
( Y r s  1 0– 1 2 )  C O R I O

It’s Co-ed.
It’s boarding.

It’s home.

www.ggs.vic.edu.au
TOORAK CAMPUS 
( E L C– Y r  6 )  T O O R A K

BOSTOCK HOUSE 
( E L C– Y r  4 )  G E E L O NG

MIDDLE SCHOOL 
( Y r s  5– 8 )  C O R I O

T IMBERTOP® 

( Y r  9 )  M A N S F I E L D
SENIOR SCHOOL 
( Y r s  1 0– 1 2 )  C O R I O

OPEN HOUSE 
 Middle and Senior School – Corio Campus

Saturday 2 May 2009
1pm – 4pm

Principal’s Speech 1.15pm

To register, please call Kathy Bee on tel: 03 5273 9307 

 
For a detailed programme, please visit our website

www.ggs.vic.edu.au

OUR HOUSE 
IS YOUR HOUSE.

Geelong Grammar School – Australia’s largest co-educational boarding School

 

 



GEELONG COLLEGE
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Let’s get the conversation started | info@chatterboxmarketing.com.au


